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CASE STUDY

WORK·PLACE

Location where someone works for his or her
employer. For industrialized societies, the workplace is
one of the most important social spaces other than the
home, constituting “a central concept for several
entities: the worker and its family, the employing
organization, the customers of the organization, and the
society as a whole.”

KEYS TO PRODUCTIVE
AND ENGAGED EMPLOYEES
Well-Being
Individual

Flexibility
Community

Branding
Company

Positive, healthy stage
where one flourishes
mentally and physically.

Variety of spaces that offer
opportunities for different
kinds of collaboration and
privacy.

The mission, goals, and
values of a company as well
as the logo and colors of the
brand.

Subcategories
Technology: Air quality,
water access, light, comfort.
Body and Mind.

Subcategories
Visual privacy
Acoustic privacy
Private | Public

Subcategories
Visual Branding
Cultural Branding

MAINTAINING
THESE
FACTORS WILL
LEAD TO
61%
78%
80%

Reduced medical costs
Reduced absenteeism
Increased productivity

THE MINISTRY
London, UK

Architects Squite & Partners 2018
15, 519 sq. ft. | 850 people
About the company
The Ministry is the first co-working
space and private members club for
creative industries by Ministry of
Sound, a multimedia entertainment
business.
About the design
Antithesis to a nightclub environment.
Desirable and practical working floors
alongside a generous social space.
Suited to morning coffee and lunch
meetings, as well as evening
networking and social events taking
place in the evening.
Concept stays true to the origins of the
mother brand with bold, raw elements
contrasting with a layer of premium
finish.
Aesthetic establishes a highly creative
and energetic environment which
adapts as the working week
progresses and evolves between
seasons.

EXPENSIFY
Portland, Oregon
ZFG Architects 2017
17, 000 sq. ft. | 50-60 people
About the company
Develop software for tracking charges and
creating expense reports.

About the design
“Choose their own adventure”, the motto.
Company’s beginnings of starting off in
coffee shops, to later relocating to a San
Francisco office with unassigned seating.
Plenti of work spaces that all belong to the
entire office team.
Each level incorporating more private
spaces than the previous one.
Main floor includes kitchenette, 41-foot
communal table, open atrium seating,
hanging chaise bed, and a hidden safe vault
office space that remained from the
historical bank.
The mezzanine level includes additional
open and enclosed collaboration spaces.

WELL
BEING
The Ministry

Bars, kitchen, and restaurant
provides water to workers.
Workplace seems to be well
illuminated with lots of windows
that allow natural light inside the
working space.

Expensify
Central stairs that promote their
use.
Unassigned seating that
encourages movements within the
work spaces.
Kitchen with on-tap kombucha.

The furniture picked for the
workplace is soft, and manageable
to be moved.
Gym and showers.
Stairs that promotes workers to
walk up and down the building.
Cinema and resting areas allow
workers to relax in between long
work sessions.

Swinging chaise to recline
comfortably while working.

Alongside the 41-foot long
communal table, a TV is displayed
with live-feed of the San Francisco
office. Keeping colleagues
connected at all times.
Large feeling of community.

The Ministry

Expensify

CIRCULATION
+ WELL BEING

Circulation
Well-being

FLEXIBILITY
The Ministry

Expensify

Different sizes of tables.
Spaces such lounges, kitchen area, bar, restaurant, ,
outside area, booths. All promote flexibility for the
worker to find a different spot depending on needs.
Chairs with wheels make space more flexible for
workers to move from desk to desk.

Flexibility to choose work area depending on workers’
mood and needs.
The steel structure in the middle has work spaces
below, inside, and on top.
Although the employees do not have their own territory,
they have flexibility to choose whether they want to
collaborate. Or sit away from noise.
Technology supports their mobility within the spaces.

BRANDING
The Ministry
They used their part of the brand they
are known for (nightlife) to design the
workspace. This can be appreciated
in the selection of materials, lighting
fixtures, and spaces such as bars,
and margaritas’ station inside the
bathrooms. With the design, they are
telling their clients they are a fun
brand to work with.
Big part of their branding is to be
creative since they share spaces
meant for music, art, fashion, etc., so
they included spaces that promote
well-being that later will improve
their creativity.
The Ministry wanted the space to
have an “apartment feeling”, so
people will feel at home.

Expensify
They use their company’s culture as
branding with their “choose your own
adventure” seating concept.
Their business focuses on financial
software, and the architecture and
design of this 100-year-old bank has
a very strong feel of being at a
financial institution with vaulted
ceilings, massive classical columns,
while integrating modern design that
is also reflected in their modern
workplace culture.

CONCLUSION
+ GUIDELINES
The Ministry

Expensify

27/30 Well-being
30/30 Flexibility
17/20 Branding

24/30 Well-being
24/30 Flexibility
16/20 Branding

► Include and promote opportunities for employees to be active.
► Choose ergonomic furniture.
► Include spaces in the workplace that will help users disconnect from
their tasks.

► Create opportunities that provide collaboration and privacy through
the fluidity and movability of the space.
► Workplace should use both visual and cultural branding throughout
in order to boost moral in the workplace.

ABOUT THE BRAND

WHO ARE
THEY?
Hermes is a high fashion luxury house steeped in history and
tradition that celebrates craftmanship.
Since the beginning of the company, the name was associated
with only the elite and upper class Europeans, and later on
became the favorite brand for the royalty.
They are dedicated to create the finest jewelry, watches,
fragrances, shoes, bags, scarves, and equestrian products.
Hermes is more than just an orange box.
Hermes is exclusivity, a statement of natural elegance.
Hermes is fashion fit for the gods and worn by the bourgeoisie.

HISTORY
Thierry Hermès first
established a harness
workshop in the Grands
Boulevards quarter of
Paris, dedicated to
serving European
noblemen.

1837

1855

Hermès introduce the
first leather golf jacket
with a zipper, crafted for
the Prince of Wales. The
zipper became known
as the “Hermès
fastener”.

The high quality wrought
harnesses and bridles
crafted by Hermès gain
recognition. Winning
several awards
including the First Class
Medal of the Exposition
in Paris.

1918

1935

Launch of one of their
most recognizable
original goods, the
Kelly Bag.

1937
Painter Alfred de Dreux
created the logo, a Duc
carriage with a horse,
and they create the
iconic orange box.

1950
1994

Axel Dumas, is named
CEO of the company and
remains in position
today.

Hermès introduces the
silk scarf.

Hermès receives the
packaging Oscar for its
folding orange boxes.

2012

FUN FACTS
Hermès sells one silk scarf every 20 seconds
The Birkin Bag has the longest waiting list, reported to be around 6 years
There are around 300 exclusive Hermès stores around the globe
Hermès makes around 5 billion Euros per year

VALUES
THE PLANET
To preserve, optimize, revalue and draw…
Their duty is to achieve the sustainable use of natural
resources.

WOMEN AND MEN
To train, pass on, develop, ensure well-being, health
and solidarity…
Their ambition is to stimulate the personal growth of
everyone involved.

THE COMMUNITIES
To fertilize, mesh, renovate, and be committed…
Their role, as an environment friendly-company, is to
build sustainable ties.

STORES
+ HEADQUARTERS
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MANAGEMENT
Executive Chairmen
Axel Dumas
Chief Executive Chairman

Henri-Louis Bauer
Emile Hermès SARL Executive
Chairman representative

Executive Committee
Florian Craen
Executive Vice President
Sales and distribution
Charlotte David
Executive Vice President
Communication
Pierre-Alexis Dumas
Artistic Executive Vice President
Guillaume de Seynes
Executive Vice President
Manufacturing Division
Equity Investments

Oliver Fournier
Executive Vice President
In charge of Governance and
Organizational Development
Wilfried Guerrand
Executive Vice President in
charge of Digital Projects &
E-commerce
Eric du Halouet
Executive Vice President
Finance

SITE + BUILDING ANALYSIS

LOCATION
Blue Lagoon Dr. Miami, FL 33126
The site is conveniently located in an island surrounded by a man-made
lake close to main highways and just 10 minutes from the airport. The
site counts with a variety of businesses, garages, a hospital, hotels and
cafes.

GARAGE:
5301 Blue Lagoon
5200 Blue Lagoon
5201 Blue Lagoon
HOSPITAL:
Nicklaus Children’s
CAFE :
Sammi´s Café
Coral Cafe
HOTEL:
Miami Hotel
Homewood Suites
Hilton Miami Airport

BUSINESS:
Windstream
Aquachile
SAP Miami
Areas USA
OMEGA Repair Center
VUMI Group
Best Doctors Insurance
E. Equipment & Trucks
Nuroz
Sony Latin America Inc
MTU America Inc
Choice AIRE
TAM Airlines
Drake Finance
Rimkus Consulting Group
Leo a Daly
Passports & Visas
Monumental Real Estate
CareCloud

ACCESSIBILITY

Since the site is located close to main highways, there are plenty of ways
to get to it depending on the client’s needs. For example, there are three
types of routes to get to the building. There is a bus stop by the site, at a
walkable distance, and there is even access for bicycles.

NW 57th Ave

Blue Lagoon Dr.

Blue Lagoon Dr.

BUS:
238 MetroBus
BICYCLE:
W. Flagler Street
Blue Lagoon Dr.
NW 12th Street

CAR:
Blue Lagoon Dr. Miami, FL 33126
Dolphin Expy > NW 57th Ave > Blue Lagoon Dr.
NW 7th St > NW 57th Ave > Blue Lagoon Dr.

SUN + WIND
ANALYSIS

N

SUMMER
8:00 a.m.
5:00 p.m.
12:00 p.m.

W

E

During summer, the sunrise begins at 6:30 am..
By 8:00 am., the sun will be an 18 ° angle and an
azimuth of 72°, penetrating more than 27’ into the
building.
At noon, the sun will be at an angle of 71° and an
azimuth of 93°, reaching around 7’-6” into the building.
By 5:00 pm., the sun will be at a 41° angle, with an
azimuth of 93°, and penetrating the building by less
than a foot.
During this time of the year, sunset begins around 8:15
pm.

S
5:00 p.m.

WIND
Wind reaches the site through the
south, south east, east and north east.
During summer, winds can reach a
speed of up to 12 m.p.h..

10”

8:00 a.m.
27’-7”

12:00 p.m.
7’-9”

SUN + WIND
ANALYSIS

N

WINTER
During winter, the sunrise begins around 7:00 am..
By 8:00 am., the sun will be an 10 ° angle and an
azimuth of 122°, penetrating more than 54’ into the
building.
At noon, the sun will be at an angle of 41° and an
azimuth of 174°, reaching around 7’-9” into the building.
By 3:00 pm., the sun will be at a 27° angle, with an
azimuth of 222°, and penetrating the building 16’.
During this time of the year, sunset begins around
5:35 pm.

W

E

5:00 p.m.

8:00 a.m.
12:00 p.m.

S
8:00 a.m.
12:00 p.m.
7’-9”

54’-3”

3:00 p.m.
16’

WIND
Wind reaches the site through the
south, south east, east and north east.
During summer, winds can reach a
speed of up to 20 m.p.h..

VIEWS

Since the building counts with opening only in the North, North West, and
South and South East, the views are very limited.
To the South and South East side of the building, workers can have a
complete view of the Hilton Miami Airport Hotel.
Through the curtain walls situated in the North and North West of the
building, the users would have a beautiful view of the Blue Lagoon. This
view would have a positive impact on workers since they would be more
connected to nature.

While the main concerned might seem to be the Miami International
Airport and the traffic noise from Dolphin Expy., the site is located far
enough to avoid most of the traffic noise, and airplanes only take-off and
land in East and West direction.
A closer source of noise would be if traffic gets congested at Blue Lagoon
Dr.. Traffic pollution is known to cause stress in a person, distract the
workers, and even lower productivity.

NOISE
ANALYSIS

Concrete Roof

STRUCTURAL
SYSTEM
Since there are no load bearing walls in
the middle of the building, that allows the
workspace to have an open plan and a
better flow circulation.
The curtain wall system located at the
North of the building allows plenty of
natural light into the building. This has
already been proven to affect workplace
performance in a positive way and the
workers well-being.
By leaving the steel beam system
exposed, it would be a representation of
celebration of craftsmanship. Which is
what HERMÈS is all about.

Concrete Wall
Panels

Curtain Wall
System
Concrete Wall
Panels with
Openings

Structural Steel
Beam System

First and Second
Level Concrete
Floor

SECOND FLOOR

Public: 9,500 sq. ft.
Semi Private: 3,280 sq. ft.
Private: 2,720 sq. ft.

THIRD FLOOR
Public: 8,000 sq. ft.
Semi Private: 4,080 sq. ft.
Private: 3,420 sq. ft.

ZONING +
SQ. FOOTAGE
The HERMÈS office building would count with two
floors with a total area 13,720 square feet.
The idea for the second floor is to do a gradient.
Starting with public area that comes from the
entrance to the inside of the workplace, a semi private
area in the middle, and a more private area at the end.
The third floor will be less than half of the area. This
will allow natural light at any point of the workplace in
the second floor. Also, the third floor will be mostly
workstations meant for only the people that work in
the headquarters.
Part of the third floor will be the executives offices
that at first sight will look like it is hanging in the
space and overlooking the headquarter. Giving a
sense of hierarchy..
Public Area
Semi Private Area
Private Area

SPATIAL QUALITY
CIRCULATION
Columns and absence
of load bearing walls
in workspace allow for
linear, grid, or radial
circulation.

STAIRS
Series of stairs
promote wellbeing and allow
workers to escape
out of the building
in case of
emergency.

CURTAIN WALL
Allows natural light
into the building, and
workers to have a
view of Blue Lagoon.

ENTRANCE
Allows view to the
first, second and
third level.

ARCHITECTURE
Building was built in
relationship with
nature

DOMINANT
ISSUES
Relationship between columns and windows allow for a
linear circulation.
Use the columns as a focal point.

Absence of load-bearing walls in the center of the
workspace allow to have an open plan and smooth
circulation.

Use sun calculations to carefully assign spaces and
furniture where the sun hits during the day.

PROGRAM
ANALYSIS
PROGRAM ANALYSIS

GOAL
STATEMENT
ESSENTIAL PURPOSE
The purpose of this workplace is to create an environment that
symbolizes the exclusivity and elegance that represents Hermès,
where a diverse community of workers can grow equally. This
office is designed for workers to be able to engage, create small
communities and to have their own privacy, if desired, by creating
flexible spaces. This workplace will be a space that celebrates the
values of the company and the well-being of the employees in
order to boost moral in the workplace.

MAIN GOAL
Hermès is a brand rich in tradition that celebrates innovation and
their love for craftsmanship.
The main goal for this workplace is to design a revolutionary space
dedicated to the employees and their well-being. A space where
the users are the main concern of the design while reinforcing the
history and culture of the brand. One that allows the workers to
interact with each other and possible clients. Where they can grow
professionally with the brand while still being able to take care of
their mental and physical health.

DOMINANT FEATURES
The workplace will be mainly public spaces on the first level and the
more private ones on the second one. One of the ideas is to create a
level exclusively for the executive suites that will represent the
hierarchy of the organization and at the same time will be available
to the employees. Another important feature that will represent the
brand is by exposing the structure as a celebration to
craftsmanship and make the columns an important architectural
fixture. The workplace will count with a big staircase that will serve
as a connection of the two levels, create well-being by making
people exercise and to use it as a point to create small
communities. The workplace will also feature historic facts of the
brand and its values throughout their public spaces, such as the
café, lobby and waiting area, corridors, etc. It will count with a
daycare to allow equal amount of men and women workers and
support their needs. All that while using the highest amount
possible of sustainable materials.

CRUCIAL ASPECTS
In order to achieve a successful workplace for Hermès, the design
and architecture fixtures have to speak to the grandeur that this
luxurious brand represents, while in harmony with its
surroundings. It will be space rich in history throughout the whole
workplace to create a connection with the employee and give the
sense of being part of a big family, while at the same time offers
specific work spaces that will define hierarchy. It will take
advantage of the amount of daylight that goes into the building and
the view in order to encourage well-being and bring people closer
to nature, and it will also challenge the structure in order to create a
mix of flexible, private, and quiet spaces.

Product Display:
1
Quantity:
60 NSF
Area:

Reception and Waiting Area:
Capacity:
1
Quantity:
1
Area:
220 NSF
Receptionist is in charge of answering
incoming calls, scheduling appointments and
meetings, greeting visitors, and answer
questions to guests. Waiting area is a large
space where guest sits until event or
appointment begins.

Needs:
Proximity to restrooms, stairs, elevators, and
café to offer guests while waiting. Acoustical
privacy and task lighting for the receptionist to
be able to perform her work.

An interactive way to display the brand’s
most desirable products and show the
guests why Hermès is one of the most
iconic brands until now.

FF&E:
Desk, couches, coffee tables, water and
coffee station, outlets, phone, computer.

LOBBY

WAITING
AREA

LOBBY
290 NSF

First impression of the company. Room
that welcomes public from the outside to
the inside of the workplace.

IT

800 NSF
In charge of the day-to-day functioning of a
company's computer network including
organizing, installing, and supporting
computer systems, networks, and other
data communication systems.

Workspace:

Support:

Office:
1
Capacity
1
Quantity:
150 NSF
Area:
A room used as a place for commercial,
professional, or bureaucratic work.

3-Drawer Lateral Files:
2
Quantity:
18 NSF
Area:

Workstation:
1
Capacity
3
Quantity:
108 NSF
Area:
Desktop computer terminal

Computer Maintenance Room:
6
Capacity
1
Quantity:
336 NSF
Area:
Space where personal keeps computers
in good state of repair.

FF&E:

Needs:

File cabinets, desks, chairs, couch, coffee
and water area, outlets, TV’s, computers,
lamps, phone.

Space that can be easily reached by
employees with the right amount of acoustic
privacy. Task lighting.

Cabinets for storage

WORK
STATION 2
MANAGER

MAINTENANCE

Support:

Workspace:

3-Drawer Lateral Files:
6
Quantity:
54 NSF
Area:

Office:
1
Capacity
1
Quantity:
150 NSF
Area:
A room used as a place for commercial,
professional, or bureaucratic work.

Cabinets for storage.
Mother’s Room:
1
Capacity
1
Quantity:
100 NSF
Area:
Private space where a nursing mother
can use a breast pump.

Workstation:
1
Capacity
3
Quantity:
36 NSF
Area:
Desktop computer terminal.

Needs:

FF&E:

Preferable to be located on the first level.
Space easy for employees and possible new
employees to find. Close to daycare area.

Desks, long and personal couches,
workstation, TV, phone, file cabinets,
nursing chair, refrigerator, water station.

ASSISTANT

MANAGER
MOTHER’S
ROOM

H.R.
503 NSF
Human resource management is the strategic
approach to the effective management of
people in an organization, so that they help the
business gain a competitive advantage.

EXECUTIVE SUITE
877 NSF
Collection of offices, rooms, or suit used by
the top managers of a business or the
executives.

Workspace:

Support:

Executive Office:
1
Capacity
2
Quantity:
834 NSF
Area:
Used by the top managers as a place for
commercial and professional work.

3-Drawer Lateral Files:
2
Quantity:
18 NSF
Area:
Cabinets for storage.

Workstation:
1
Capacity
1
Quantity:
48 NSF
Area:
Desktop computer terminal for executive
assistant.
FF&E:

Needs:

File cabinets, desks, chairs, couch, coffee
and water area, outlets, TV’s, computers,
lamps, mini fridge.

Space reachable to clients and employees
that defines hierarchy. Natural light, task
lighting, comfortable furniture, acoustic
privacy.

EXECUTIVE
OFFICE
ASSISTANT

EXECUTIVE
OFFICE

ACCOUNTING
Workspace:

604 NSF

Office:
1
Capacity
1
Quantity:
150 NSF
Area:
A room used as a place for commercial,
professional, or bureaucratic work.

Prepare and examine financial records. They
make sure that records are accurate and that
taxes are paid properly and on time.

Support:
3-Drawer Lateral Files:
6
Quantity:
54 NSF
Area:
Cabinets for storage.
Storage Room:
1
Quantity:
120 NSF
Area:
Where furniture can be stored.

Workstation:
1
Capacity
6
Quantity:
216 NSF
Area:
Desktop computer terminal.

Safe Room:
1
Quantity:
100 NSF
Area:
Provides a safe shelter, or hiding place.
Needs:

FF&E:

Acoustical privacy. Proximity to Sales,
Marketing, Operations, Purchasing, and
Quality Control areas. Task lighting.

Desk, long and personal couches, coffee
and side tables, outlets, lamps, phone,
computer.

MANAGER

SAFE
ROOM

WORK
STATION 2

STORAGE

OPERATIONS
501 NSF
It is the administration of business practices
to create the highest level of efficiency
possible within an organization. It is
concerned with converting materials and
labor into goods and services as efficiently
as possible to maximize the profit of an
organization.

Hoteling:
2
Capacity
2
Quantity:
36 NSF
Area:
Short-term provision of office space to a
temporary worker.

Workspace:
Office:
1
Capacity
1
Quantity:
150 NSF
Area:
A room used as a place for commercial,
professional, or bureaucratic work.

Support

Workstation:
1
Capacity
8
Quantity:
288 NSF
Area:
Desktop computer terminal

3-Drawer Lateral Files:
3
Quantity:
27 NSF
Area:

FF&E:

Needs:

File cabinets, desks, chairs, couch, coffee
and water area, outlets, TV’s, computers,
lamps, boards, long table.

Private spaces as well as spaces use to work
in communities. Proximity to Marketing,
Sales, Purchasing, and Quality Control.
Acoustic privacy.

H
MANAGER
H

Cabinets for storage

WORK
STATION 2

QUALITY ASSURANCE
Workspace:

201 NSF

Workstation:
1
Capacity
4
Quantity:
192 NSF
Area:
Desktop computer terminal.

Quality assurance managers play a
crucial role in business by ensuring that
products meet certain thresholds of
acceptability. They plan, direct or coordinate
quality assurance programs and
formulate quality control policies.

Support:
3-Drawer Lateral Files:
1
Quantity:
9 NSF
Area:
Cabinets for storage.

Needs:

FF&E:

Acoustical and some visual privacy. More task
than natural lighting. Proximity to Purchasing,
Operations, Sales, and Marketing.

Desks, computers, lamps, chairs,
workstations, cabinets, screen, outlets.

WORK
STATION 1

FILES

PURCHASING
414 NSF
Purchasing is the organized acquisition of
goods and services on behalf of the buying
entity. Purchasing activities are needed to
ensure that needed items are obtained in a
timely manner and at a reasonable cost. A
purchasing department is especially
necessary in a manufacturing business,
where large amounts of raw materials and
components must be obtained on a
recurring basis.

Workspace:

Support

Workstation:
1
Capacity
7
Quantity:
336 NSF
Area:
Desktop computer terminal.

3-Drawer Lateral Files:
2
Quantity:
18 NSF
Area:
Cabinets for storage
Collaboration Area:
4
Capacity
1
Quantity:
60 NSF
Area:
Place for people to work together toward
a common goal.

FF&E:

Needs:

File cabinets, desks, chairs, couch,
outlets, screen, board, computers, lamps,
phone, long tables, workstation.

Good lighting, could be natural and task light.
Easy access to phone and computers, and
space for collaboration.

WORK
STATION 1

COLLAB.
AREA

MARKETING
Support:
3-Drawer Lateral Files:
1
Quantity:
9 NSF
Area:
Cabinets for storage.
Photo Studio:
1
Quantity:
80 NSF
Area:
Take, develop and print photographs
Print & Collating Area:
1
Quantity:
100 NSF
Area:
Print and arrange pages in a specific order.

Workspace:

579 NSF

Office:
1
Capacity
1
Quantity:
150 NSF
Area:
A room used as a place for commercial,
professional, or bureaucratic work.

Marketing management is the process of
developing strategies and planning for product
or services, advertising, promotions, sales to
reach desired customer segment.

Workstation:
1
Capacity
5
Quantity:
240 NSF
Area:
Desktop computer terminal.

Needs:

FF&E:

Acoustic privacy. Visual privacy from the
public area. Dark space for photo studio.
Flexibility to have private spaces, as well as
space for groups and presentations.

Desks, chairs, couches, workstation,
cabinets, outlets, computers, printers,
scanners, task lighting, screens, cameras,
backgrounds.

MANAGER

PRINT
AREA

PHOTO
STUDIO

WORK
STATION 1

SALES
826+ NSF
A sales department is the direct link
between a company's product or service
and its customers. It also advises the
marketing department based on its
feedback with customers and focuses on
customer contact to drive sales.

Workspace:

FF&E:

Support
3-Drawer Lateral Files:
2
Quantity:
18 NSF
Area:
Cabinets for storage
Collaboration Area:
4
Capacity
1
Quantity:
60 NSF
Area:
Place for people to work together towards
common goal.
Hoteling:
2
Capacity
2
Quantity:
36 NSF
Area:
Short-term provision of office space to
temporary worker.
Needs:

File cabinets, desks, chairs, couches,
outlets, TV’s, computers, lamps,
workstation, long tables, phone,

Acoustical privacy. Private spaces, as well as
spaces to work in collaboration. Proximity to
Marketing department.

Office:
1
Capacity
1
Quantity:
150 NSF
Area:
A room used as a place for commercial,
professional, or bureaucratic work.
Workstation 2 & 3:
4
Capacity
14
4
Quantity:
14
144 NSF
Area:
336 NSF
Desktop computer terminal

WORK
STATION 3
MANAGER

H
WORK
STATION 2

COLLAB.
AREA

H
H

CAFÉ

Purpose:

FF&E:

Promotes well-being by keeping employees
and visitors hydrated and nourish. Creates
communities, and serves as a space to
disconnect.

Tables, chairs, couches, coffee tables,
microwaves, outlets, water and coffee
station, pantry.

734 NSF

Space to eat, drink and socialize.

DAYCARE

174 NSF

FF&E:

Purpose:

Daytime care for the needs of children.

Tables, chairs, couches, TV’s, boards,
playhouse, water station.

Promote the value of the company called
“women and men”, which supports both
genders to growth equally, by giving a
space to their children for employees to be
able to keep growing professionally.

PHONE BOOTH
Purpose:

FF&E:

21 NSF

Give the employee extreme privacy.

Desk, chair, lamp, phone, outlet.

Room designed for one person to answer
private calls.

STORAGE ROOM
174 NSF

Furniture is stored.

FF&E:

Purpose:

Shelves.

To storage or hide furniture that is not
being used. This allows spaces to have
more flexibility.

PRINT AREA
Purpose:

FF&E:

58 NSF

Creates well-being by having the employees
walking to the space. Creates communities.

Computers, printers, scanners.

Where printing takes place.

COLLABORATION
451 NSF

Purpose:

Space that allows workers
to collaborate with using devices that are
wireless, real-time annotation and file
sharing

Promote well-being by creating small
communities. This will improve creativity and
Table, couches, chairs, outlets.
boost moral.

FF&E:

CONFERENCE ROOM
Purpose:

FF&E:

174 NSF

Promoted acoustic and visual privacy.

Table, chairs, water and coffee station,
outlets, screen, board, lamp.

Provided for smaller events such as meetings.

CONFERENCE ROOM
196 NSF

FF&E:

Purpose:

Provided for large singular events such as
business conferences.

Long tables, screen, board, desk, chair,
outlets.

Promotes acoustic and visual privacy.

Purpose:
Promote the values of the company. use both
visual and cultural branding in order to boost
moral in the workplace.

PRODUCT DISPLAY
FF&E:

Hermes products.

Display the products that have made
Hermes the popular brand it is.

ADJACENCY DIAGRAMS

SECOND
FLOOR
The second floor would be specifically for the most
public spaces of the workplace and areas that not only
need to be reach by employees, but also by guests
visiting the headquarters.
The second floor would count with several areas for
collaboration, lots of natural light, and a smooth
circulation.
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The third floor would consist on that most private
spaces of the workplace. Spaces that will needs
more acoustic and visual privacy here the
managers of each area would have their private
space, and the workers a more flexible area.
The executives offices would be part of the third
floor but disconnected from the workstations.
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HERMÈS HEADQUARTERS

DESIGN
GUIDELINES
1

The main goal for the design of the
headquarters is to focus and to
promote well-being since it has been
proven that it increases productivity
and motivation.

2

Sense of unity is an important factor
for a business in order to grow.
Because of this, the design will
provide flexible spaces to create
communities between workers.

3

Branding is an important factor for a
brand like Hermes. Their love for
craftmanship, heritage, tradition and
minimalism will be represented with
the architecture, interiors, and color
palette.

4

Demonstrate the values and beliefs
of the company when doing the
space planning and when designing
the spaces putting the worker and
nature first.

5

Use of the site and architecture to
create a space “out of this world” that
will represent the connection
between Hermes and the gods.

HERITAGE
Hermes is a brand powerful brand
and rich in history. The design of
this headquarter will pay tribute to
their heritage, grandeur, and the
iconic moments that make Hermes
the powerful brand it is.

INNOVATION
The connection between the metal
beams and the Corinthian columns,
and the metal vs. stone will represent
the innovation behind such a classic
and minimalistic brand.

JUXTAPOSITION
The selection of materials, color
palette, architecture vs. interiors, the
floating elements and the sense of
entering a parallel world will provide
a “The Magic Box” feeling.

SPATIAL
IDEA
GENERATION
WHIMSICAL

The magical elements and the name of the
collection, “The Magic Box”, shows the
parallel world a person can experience
when obtaining one of their products.

ORANGE BOX
The orange box appears in the corner of
the ad, showing just a fragment of it and
how this magical world happens once you
receive one of their boxes.

CONTRAST
The ad shows the contrast and balance
between the angles formed by the girl’s
body, the scarf, the patterns, the box with
the balloons.

TENSION
Tension is formed by the girl’s arm when
floating together with the balloon. It is
also present on the other arm when
holding the purse.

CONCEPT +
MATERIALITY
MODEL
My model represents the juxtaposition
behind the idea of a heavy Greek temple
and the new architecture, which is much
lighter. It also shows contrast in the use of
materials, stone vs. metal, and color
palette.
It represents the entrance to this new
world and the innovation that exists
behind of such a traditional brand as it is
Hermes.
The tension showed in the “entrance” and
in the metal structure will be also
featured in spaces that will be hanging
within the headquarter.

First Model

MATERIALS BOARD
The selection of materials represent the
juxtaposition the design will show.
Between the contrast of the stones and
lighter materials such as metals and
drapery, and the contrast in colors such
as black and white or orange and blue.
Improve air quality which affects the well-being of the workers
Made of raw, recyclable or sustainable materials

FLOOR PLAN

2nd Floor

REFLECTED
CEILING PLAN
2nd Floor

ENTRANCE
Linen Marble,
Stone &
Equipment INC.

Black Pearl
Barbed Granite,
CoveringsETC

Satin Black
Aluminum 908,
Chemetal

Lineup 355,
Chemetal

Polished
Concrete tile

Aluminum Ultra
Track,
Matsinc.
10 ft of matting system reduces 52%
exposure to hazardous particulates
and chemical pollutants.

Furniture Selection
Palladium Gold Gloss,
Pavilion
Satin Black
Aluminum 908,
Chemetal

ENTRANCE
Flexibility
Private vs. Public
Starphine UltraClear,
Vitro Architectural
Glass
Vanessa Grey
Trimming,
Stroheim
Initial Charcoal,
Fabricut Contract
Ceremony
Samurai,
Interface

Inspiration

CONFERENCE
ROOM
Vanessa Grey
Trimming,
Stroheim

Ceremony
Samurai,
Interface

Initial Charcoal,
Fabricut Contract

Tricorn Black,
Sherwin
Williams
Low VOC emission

ELEVATION 1
Furniture Selection
Synchronize
Twilight,
Designtex

Walnut Wood,
Teknion

Palladium Gold Gloss,
Pavilion

Satin Black
Aluminum 908,
Chemetal

CAFE
Walnut Wood

Palladium Gold
Gloss,
Pavilion

Satin Black
Aluminum 908,
Chemetal

Furniture Selection
Palladium Gold
Gloss,
Pavilion
Greek Kev
Platinum Stone,
Barbarossa Leather

Walnut Wood,
Teknion
Satin Black
Aluminum 908,
Chemetal

Inspiration

MAIN AREA

Furniture Selection

Linen Marble,
Stone &
Equipment INC.

Linden Taupe,
Loloi Rugs

Starphine
UltraClear,
Vitro Architectural
Glass

Satin Black
Aluminum 908,
Chemetal

Polished
Concrete tile

Lineup 355,
Chemetal

ELEVATION 2
Boucle
Marigold,
Designtex
Palladium Gold
Gloss,
Pavilion

FLOOR
PLAN
3rd Floor

REFLECTED
CEILING PLAN
3rd Floor

REFLECTED
CEILING PLAN
3rd Floor

EXECUTIVES
OFFICES
Tricorn Black,
Sherwin
Williams

Starphine
UltraClear,
Vitro Architectural
Glass
Ceremony
Samurai,
Interface

ELEVATION 3

Furniture Selection
Walnut Wood,
Teknion

Big Softy
Flintstone,
Perennials

Big Softy
Flintstone,
Perennials

Finesse
Storm Cloud,
Moore & Giles

WORKSTATIONS
Furniture Selection
Grays Harbor,
Richlite

Linen Marble,
Stone &
Equipment INC.

Palladium Gold
Gloss,
Pavilion

Ceremony
Samurai,
Interface

Boucle
Royal,
Designtex

Burnt Orange,
Tretford

Original White,
Sherwin
Williams

Chase
Old Brick,
Jim Thompson

ELEVATION 4

TRANSVERSE SECTION

LONGITUDINAL SECTION

AXONOMETRIC

CONCLUSION
Well-Being

Flexibility

Circulation

5,618

Private vs. Public

Sq. Ft. of vertical and horizontal
circulation. This allows workers to
move around the headquarters
freely and serves as a way of
exercising.

Air Quality & Light
Curtain walls creates an easy access for natural light
to come into the building. Some materials increase air
quality.

Branding

Materiality

76%

Materials are raw, sustainable,
recyclable and real leather which
speaks to the values of the
company.
Visual Branding is also appreciated
in the colors used, ads, and displays.

31.97%
38.29%
29.74%

Public Spaces
Private Spaces
Semi - Private Spaces

Communities

2,505

Sq. Ft. of Spaces dedicated
to users to be able to
create small communities,
including café,
collaboration areas, and
daycare.

► Hermes.com
► Finance.Hermes.com
► Pinterest.com
► Instagram.com
► Tumblr.com
► Flickr.com
► Models.com
► FashionGoneRogue.com
► UrsoFrench.fr
► Semiozine.com
► Artefactinc.com
► Prioritymarketing.com
► Googlemaps.com
► Suncalc.org
► Meteoblue.com
► ThomasVieili.fr
► Wikipedia.com

► AccountingTools.com
► NounProject.com
► ConnectingElements.com
► Bizfluent.com
► SmallBusiness.com
► Irrpubic.edu.au
► Shopify.com
► LovePik.com
► KissPng.com
► Straitstimes.com
► Townandcountrymag.com
► Luxurylaunches.com
► Baghunter.com
► Designer-Vintage.com
► Myartguides.com
► Archdaily.com
► TheMinistry.com
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